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RTÉ INDEPENDENT PRODUCTIONS 

2007 COMMISSIONS

Factual Programming 

Regional Programming 

Multicultural, Education and Cláracha Gaeilge Programming
Entertainment Programming

Daytime & Lifestyle Programming

Young People’s Programming

PLEASE NOTE:
Closing Date for receipt of all submissions is Monday 28th August 2006 at 12 Noon.

RTÉ Independent Commissions 2007
RTÉ Television offers viewers Irish public service television of a quality, range and ambition not found on any other channel. From News and Current Affairs to Drama and Sport, from Entertainment to Factual, Regional and Cláracha Gaeilge, from Young Peoples to Lifestyle, RTÉ continues to deliver a mixed general interest schedule to the Irish public, with programming designed to serve all of our viewers, of all ages and taste, countrywide.

RTÉ Television sources many of it’s programmes from the independent production sector. Programmes are commissioned across a wide range of genres, with the ambition of bringing to our viewers high-quality, engaging and stimulating Irish television programmes. Our commissioning decisions are driven by our ambition to offer value for money, and diverse, Irish made content on our mainstream public service channels which are available to all Irish television viewers.

For 2007, RTÉ is looking for Factual, Entertainment, Lifestyle, Educational, Regional, Young People’s, Multi-cultural programming agus Cláracha Gaeilge for RTÉ ONE and RTÉ TWO.  Drama proposals are accepted throughout the year.  From Monday full details outlining RTÉ’s drama needs for 2007/2008 will be on the website www.rte.ie/commissioning.
All of our commissions must be original, distinctive in their own genre, focused on their target audience, and offer a clear sense of how they will enhance our service to our viewers. We are looking for the best available creativity and talent in the sector, and will particularly welcome new talent in appropriate roles, including front of camera.

Please note:

The discussion of, or initial interest in a proposal does not represent a commitment to commission by RTÉ and should not be understood as such. Commissioning decisions will reflect the quality of proposals received and the scheduling priorities operating at the time. RTÉ's financial position will also be a factor.

Any proposals previously submitted to RTÉ in categories listed here, and which were rejected on a first reading in a previous Round, should not be re-submitted and will not be reconsidered. 
Proposals which clearly do not belong in any of the categories identified, or which are not clearly marked according to category, will not be accepted for consideration in the Round.

Guidelines for Submissions to RTÉ

Producers should concentrate on identifying the key points of their proposal.  The following may be used as a guide.

· What is your idea / the editorial synopsis?

· What is the format, if applicable?

· What is the storytelling style?

· What is the outline budget?

If production or presenter talent is attached this will not be regarded as binding; however the submission should make it clear whether the individuals involved have been approached / have agreed, or are merely aspirational. 

1.
A submission must include the following:

(i) A fully completed submission form.  It is essential that all sections are completed.  


(ii)
A treatment or synopsis, contained on the Programme Outline  (Synopsis) page of the submission form. This limit is not to be exceeded. 


2. Three copies (in total) of the information listed above should be submitted.

3. Support material to illustrate key talent or rushes/sequences, if submitted, should be delivered in DVD format, where a single copy will suffice.

4. Submissions should be stapled, not bound, together. Please do not include folders with submissions.

· Proposals must be submitted to RTÉ Television Reception by 12:00 noon on Monday 28th August 2006.  
· RTÉ does not take responsibility for late arrival of submissions sent by courier/mail.  
· Proposals received by fax or e-mail will not be accepted.
· Proposals received/deposited in RTÉ after the 12 noon deadline will not be accepted. 
Factual Programming

RTÉ documentaries continue to be a keystone of the Television schedule, combining public service values with powerful audience appeal and contributing significantly to audience share. The ambition is to find and deliver compelling stories of Irish lives and experience, and to do so with narrative tautness and appropriate creative flair. Once again this year we will look for strong single documentaries in Arts and History, as well as new series proposals in those categories. In general Popular Documentaries, the accent will once again be on clearly-themed series.  These can be observational pieces or strong human interest narratives, or in revelatory journalistic mode. A key priority will be to source new, high-impact, high-quality series for the premium Monday night 21:30 slot -- programming which at its best should be event television with the capacity to generate public discussion and national debate as was the case with and The Asylum series in 2005.  Quality and value will be essential components of any successful submission, as always.
Factual - History – single documentaries and series
RTÉ ONE 22:15 Tuesday

RTÉ is seeking ambitious documentaries which tackle the pre-eminent events, issues, personalities and controversies of our past, converting them into bold, landmark television. 

RTÉ ONE has in recent seasons achieved strong audiences through increased commissioning investment in new History documentary.

Some programmes have featured startling narratives which engage viewers’ attention. Others have centred on an iconic individual or group, offering revelatory information which challenges received views or pre-conceptions; or have been enlivened by the presence of a powerful and engaging author, who brings passion and clarity to important stories. And some of the strongest recent offerings have been documentaries which confront squarely historical events of the greatest magnitude.  

Using these or new, original templates, producers are invited to submit either single documentaries or documentary series. The Hidden History strand will be retained, and history-related output will continue to gravitate towards the Tuesday 22.15 slot in the schedule. But proposals which require alternative treatment or branding shall also be considered. 

Strong, landmark series capable of having a major public impact are also sought: these may play in the Tuesday 22:15 slot or could (like the 2005 Haughey series) screen in the Monday 21:30 documentary slot.

Programming should be revelatory with strong storytelling and effective visual realisation. Proposals should also contain a brief outline of historical sources and expertise available or required.  

Series proposals in particular should offer strong presenter talent capable of presenting a range of historical stories for popular peaktime viewing with authority and charisma. 

No. of Episodes / Durations:        
Singles 52’.  Series can be 3 to 6 episodes 

      
24’ / 40’ / 52’.

Transmission: 


RTÉ ONE 22:15 Tuesday 

Budget:                                     To a maximum of €130,000 for single 52’ 





programmes.


For series €50,000 approx. 24’ or 
pro rata for durations of 40’/52’.
Factual - Popular Documentary Series
Proposals are now sought for new peaktime series which will capture strong, broad national audiences in the following RTÉ ONE slots:

21:30 on Mondays, 

22:15 on Tuesdays and 

22:15 on Thursdays.

Documentary series form an important feature of programming on RTÉ ONE post - 21:00 on three evenings weekly. 

Fresh series ideas are now sought for these slots across a range of subjects and treatments, whether in narrative documentary, observational human interest, or authored form. 

Clear structure, good pace, sharp scripting and visual and editorial wit and insight will be required. The emphasis should be on contemporary or recent Irish experience. 

Subjects may include ordinary people in extraordinary situations, major life changes and challenges, stories of wealth, passion, love, death, relationships and conflict. 

We are looking for clearly-themed series telling strong, revealing stories. The programmes will have sharp, compelling narratives and be pacy, edgy, visually interesting and challenging. New access to or revelatory treatments of wealthy, prominent or powerful people in Irish society will be of interest.

Monday 21:30

A major emphasis is now placed on the need for high-impact documentary to run in this very competitive slot, immediately following the Nine O’Clock News. 

This is a premium position and series in this slot must carry strong audience appeal, with evident landmark public service status and / or powerful narrative and human interest appeal. 

New output in this slot since its inception in mid-2005 has included Haughey, The Year London Blew Up, and The Asylum; new offerings now in production will include strongly-authored material on modern Irish society and high-impact narratives from the world of Irish business.

Particular attention will be given to proposals for documentaries which can reliably claim event status in our schedule and in this slot, drawing significant audiences and generating national coverage and public discussion through a combination of subject matter and high quality production. Factual series like Haughey and – in the same schedule slot – commissioned dramas such as Stardust and Sellafield have achieved such impact.  Further programming of this quality and this pitch of public interest is a premium requirement and recent commissioning rounds have not met RTE’s needs in this key regard.

Tuesday 22:15

The 22:15 slot on Tuesdays and Thursdays follows News and Prime Time.  

On Tuesday, output includes substantial documentary series with a public service emphasis. Continuing strands include Arts Lives and Hidden History and single one-hour documentaries run under the established True Lives series banner. All are typically 52’ durations – however this slot has also enjoyed strong success with high-quality observational series such as Unit 8 and Our Ladies and such series will typically run at shorter durations. Note that additional single documentary commissions for True Lives will be very limited and only the strongest single submissions will be shortlisted; the emphasis in our commissioning is very much on strongly themed and distinctive series.

Thursday 22:15

In this slot, documentary output alternates with Entertainment series in striking a lighter popular note following the evening’s News and Prime Time editions. Programme durations may be 25’or 40’. Typical output might be short series such as The Family Silver, Made In America and the contemporary archive series Chain Reactions. Lighter observationals such as last year’s Brides of Franc or the more recent Charity Queens would fit this slot.

Duration:

Series episodes may be 24’ or 40’ or 52’.
Transmission:
RTÉ ONE

Budgets: 
Up to maximum of €110,000 per hour, depending on content, style and durations of series and episodes, but commissions will be offered at lower budgets also.

Factual - Arts Documentary 
We’re looking for arts documentaries which will bring engaging, revealing, stylish and distinctive stories of Irish artistic life to a peaktime audience on RTÉ ONE in 2008.

We expect to receive proposals for biographies of major figures, living and dead.  And we’re open to such proposals – provided they are not uncritical or fan pieces.  While not looking to assassinate character or diminish reputations for the sake of it, we do want to offer our viewers multi-faceted portraits, honest and informed assessments with light and shade, tension and insight.

It can’t be assumed that a great artist’s life story will automatically translate into great television.  Or indeed that a less significant artistic life can’t be illuminating and engaging.  

Ciarín Scott’s portrait of her father Michael comes to mind.  Michael Scott was perhaps a minor figure as an architect, a point of view acknowledged onscreen, but this engaging telling of his adventurous life offered insights into the making of modern Ireland, artistically, socially and politically.

Or Charlie McCarthy’s ‘All About Anna’, produced by Cliona Ní Bhuachalla, which, though affectionate and respectful, used various devices to maintain a distance from the subject, allowing viewers their own response to the actor Anna Manahan and her life in the theatre.

Or indeed ‘The Lives of Brian’, directed by Maurice Sweeney and produced by Ronán Ó Muirthile, which made no attempt to gloss over the personal weaknesses and artistic ups-and-downs of Flann O’Brien – and did so without turning into a smart or cynical hatchet-job. 

However, we’d particularly like to receive innovative and surprising non-biographical proposals.  If you have ideas for the treatment of new trends and events in the Irish arts, the politics of the arts in Ireland, the relationships between artists and their audiences, the creative impact of new media or unfamiliar genres or artists / performers, we’d like to hear from you.

One small event might provide an insight into a whole world.  An occasion or situation created specifically for a documentary might bring together artistic forces or personalities in unexpected ways.  Can you take us behind the scenes, find new approaches to show how art is made, to dramatise the risks and rewards of creativity, to tell us what makes artists tick, to get across why art matters so much to so many people? 

In this context, we’d point to recent commissions such as ‘Stealing Beauty’ and ‘Art for Sale’, both from Independent Pictures, to ‘One Hundred to One’ from Comet Films and to Dara McCloskey’s film on Olwen Fouèré whose structure – around her recovery from an appalling accident – provided insights which wouldn’t have been offered by a more conventional biography.

The challenge is to bring arts subjects and new ways of dealing with them to a popular audience and to continue RTÉ Television’s proud record of broadcasting arts documentaries in peak viewing slots on our first channel – at a time when broadcasters all over the world are pushing such programming to the margins of the schedule or onto their digital channels.

Consideration will be given to strong proposal for new themed series on Arts subjects and fresh ideas in this regard will be welcomed. Producers should be ambitious and creative in offering ideas for distinctive new Arts doc strands, probably at 40’ or 52’ episode durations.

No of Episodes: 
Single for Arts Lives; two to four eps. for new themed 


series

Duration:

40’ or 52’
Transmission:         RTÉ ONE, Tuesdays at 22:15

Budget:         
Up to a maximum of €115,000 per hour.

 

 

 

 

 

 

 

Regional Programming
RTÉ is committed to actively engaging with all of the communities we serve. We will reflect, on-screen and off-screen, the diverse nature of modern Ireland, enriching our output as a direct result. In our Guiding Principles, we undertake to recognise and support the special importance of regions and communities.  

All proposals for Regional programming should indicate how the programme would achieve this ambition.

Proposals are particularly welcome from regionally based production companies.


Regional Programming  

RTÉ ONE – Midweek at 19:00

RTÉ is looking to further strengthen the current 19:00 line-up, which includes Animal Rescue, Nationwide, Secret Sights, Wild Trials and Ear To The Ground   with some new formats.  This slot tends to attract a broad family audience and can score particulary well with a non urban audience.  We are looking for two programme slots to target this strand: Wildlife and Leisure  .  

Wildlife

RTÉ is looking for a new Wildlife/Animal series for this primetime slot on RTÉ ONE. We are looking for ideas which will bring a large, generalist audience to wildlife/animal programming, and we welcome innovative ideas for this commission. In particular, ideas for programming which celebrate Ireland’s rich natural landscape and wildlife, and which families can watch together and enjoy, are particularly welcome.

The response to programming such as ‘Mooney Goes Wild’ on Radio 1, and the recent ‘Nestwatch’ on RTÉ ONE Television, indicate that there is a real appetite, across all ages, for programming about nature and wildlife, and we now want to establish a strong wildlife strand which can grow this interest in our primetime schedule.

If the format also encourages viewers to go out and actively engage with the landscape and wildlife around them, then this would be an added  bonus. 

Formats which are capable of renewal, and which offer any innovation in terms of utilising  potential websites, webcasts or other new technologies are particularly welcome.

The current commission, Wild Trials, is a good example of how to incorporate wildlife into an accessible, contemporary format.  What other ideas are out there? 

New presentation talent with a wildlife expertise would be particularly welcome. 

Traditional documentaries on animals/insects etc are not high on our priority list for this new commission, and  celebrity involvement is not essential.  

There are particular challenges involved in the production of wildlife programming, and producers should indicate how they would propose to handle these challenges, and what skills set  their proposed production team will bring to the series.

The number of episodes and budgets will vary depending on the complexity of the successful commission.  However, keenly costed programmes are essential.



No. of Episodes/Duration:            6 by 25’

Transmission:         


Pre watershed RTÉ ONE

Budgets:                                        To a maximum €50,000 per half hour
Regional Programming  

Regional Leisure

Property/Fashion/Health/Cooking/Travel/Interior Design/New Business Ventures have all been formatted into successful TV programmes. Now it is time to see what can be done with Leisure Time.

The boom of the last ten years has afforded a whole generation of Irish people the opportunity to try out a range of activities previously the preserve of the moneyed classes. 

Skiing, surfing, sailing, learning to fly, all types of extreme sports, activity holidays of every type, coupled with  a ‘Can Do’ attitude, have resulted in a wide array of new found interests to keep Celtic tiger cubs amused.  We are looking for either a new format or observational series to tap into this world and enlighten even the most committed couch potato.

Some element of people trying out new interests could be employed. Alternatively, we could get an insight into those already obsessed with their particular pastime. 

A wide range of formats will be considered, perhaps involving single or multiple activities, challenges, teams or individuals, new skills, etc. 

Please note - we are not looking for a magazine format. 

Casting is key in any format and producers should indicate the type of participants they envisage in such a series and how they would go about recruiting them.

Faking It on Channel 4 is a good example of this kind of thinking but what  format can you come up with?

We are open to piloting some shortlisted ideas.

No. of Episodes:


8/10 in  series.

Duration:              


24’

Transmission:         


Pre watershed RTÉ ONE, Sept 08

Budgets:   



Range from €35,000 to €40,000 
Regional Programming

Popular Documentary 
Crime & Investigation - RTÉ ONE – Summer at 21:30 

Cracking Crime 4 currently occupies this slot. This series has worked well in the last four seasons.

RTÉ is now looking for other ideas to fill this key schedule slot, at the heart of prime-time on RTÉ ONE.  Crime has worked consistently in this slot  and we would like to see what other crime-related formats are out there. We have previously explored the area of murder and missing persons re-enactments.  We are currently developing a series in the area of forensic pathology and are now keen to see what other subject area, crime-related or otherwise, can be translated into ‘must-see’ television. 

The challenge is to come up with a sustainable series that takes us in a new direction.

A range of formats would be considered  but priority will be given to those  that are intrinsically interesting and dramatic, capable of delivering a large audience.

A core value of this strand is strong regionally based stories covering the island as a whole. 

The style can vary from edgy re-enactment like Cracking Crime to a more observational style.
A strong track record in primetime series production would be a necessity.

No. of Episodes/Duration:

6  by 25’

Transmission: 


Summer 2007

Budgets:



To a maximum: €60,000 per half hour if 

re-enactments are required or proposed.



Cláracha Gaeilge, Diversity, Multiculture and Education Programming
RTÉ is particularly proud of our current programming in these areas.  The recent critical and audience success of the travel/multiculture series “No Place Like Home”, which uses an accessible, engaging, and highly-entertaining format to  - subtly - highlight a “hot” topic, is testament to the fact that there are always inventive ways of bringing important issues to a broad audience.  In “Three 60”, disability issues are explored in an engaging yet challenging style, and this series continues to earn its place in the prime-time schedule.  

Series like “Who’s Afraid of Islam?” and “Far Away, Up Close”, found big audiences for challenging content. 

Similarly, while we have made curriculum-based educational programmes and programmes with an overt educational purpose in the past, we have, in recent times, expanded our definition of what constitutes “educational” programming. The powerful series “Families in Trouble” has been a way of dealing with a different type of learning: life learning. The emphasis is on teaching people a broad range of skills that will help them in life, and not just strictly academic skills.
Programme Development Opportunities

While we have no immediate plans to replace our current successful strands “Families in Trouble” and “No Place like Home”, we always have to think ahead and we are keen to develop new models for this type of programming for the future. With that in mind then, we would like to invite producers to come to us with proposals for development for potential future prime-time series which deal either with multicultural issues or with education in its broadest sense. 

We are looking for strong - but not magazine - formats which will play in prime-time slots. The potential formats should be accessible, entertaining and engaging, and should strive to engage as broad an audience as possible. Multiculture or education should not be the over-riding message of these programmes; instead the programmes should find ways of exploring these issues which will engage and stimulate the audience. 

No of Episodes:

4/6/8 part series.

Transmission:

RTÉ ONE, TX slots TBA

Duration:                    
26’ or 40’. 

Science – RTÉ ONE, Post 21:30
Science has, particularly in recent times, been one of the cornerstones of the Irish economic success story.  Home-produced science programmes have not had a prime place in our schedules for some time now, and, with this in mind, RTÉ proposes to offer Irish viewers a short series of exciting, inventive, imaginative and, above all, accessible, Irish programmes on science. 

This new initiative will introduce a strand to the prime-time schedule that will provide viewers with engaging, stimulating and relevant programmes with science – overtly or covertly - at its heart. We seek proposals for four one-hour programmes which showcase exciting, science-related stories with an Irish angle. 

We specifically seek proposals for programmes that treat science in a non-scientific way: human-interest stories with a science angle or populist, personal stories with science content are particularly welcome. We also welcome new faces: if there is an exciting “new face of science” out there who will engage and excite the audience, we would be happy to receive proposals based around that person’s ability to bring science to as wide an audience as possible. 
The challenge for programme makers is to capture the imagination of the general, non-science, audience and to tell science-related stories in an accessible manner. We are looking for a clearly-themed, well-structured, visually and editorially engaging series, telling engaging, revealing stories that are underpinned by strong – but not necessarily overt - scientific content. 

 

No of Episodes:

4 X 52’00”

Transmission: 

Week nights, post 21:30

Budget:


Up to a maximum of €480,000
Cláracha Gaeilge

In the past year, RTÉ has had considerable success in growing a new audience for the 19:30 slot on Mondays on RTÉ ONE with programming such as “Scannal” and the recent Léargas series based on the theme of conflict over land, “Talamh an Achrainn”. What these programmes have proved is that there is a considerable audience for thoughtful, provocative, highly-produced, Irish-language programming in this slot. 

With this in mind, RTÉ now seeks proposal for series of 6 X 26-minute programmes in Irish for Monday-night, 19:30 slot on RTÉ ONE.

There is potentially a large available audience for the right programming in this slot – almost 40% of the audience is not watching soaps at this time. This soap-avoiding audience is traditionally an older audience, and the majority is Munster-based. 

Programmes in the Irish language need to punch well above their weight to engage a broader audience. We need imaginative, engaging, highly-produced and highly visual series based on clearly-defined themes such as people and place, land, history and folklore will appeal to this audience. Similarly, ideas for series based on regional stories/issues which have a strong sense of place and, above all, strong, multi-layered stories (for example, human-interest stories or stories with multiple twists) as part of a clearly-themed strand will be particularly welcome. 

We are particularly looking for programmes which would be eligible to draw on additional funding through both the ILBF or the BCI. Producers should therefore indicate what additional funding they hope to attract, be familiar with the requirements of the relevant scheme, and indicate how their proposal meets with the requirements of the proposed co-funding scheme.

No. of Episodes:
6 X 26’00” 

Transmission:
Mondays, 19.30, RTÉ ONE

Budget:

Co-funding as appropriate.

Cláracha Gaeilge
Seachtain na Gaeilge - RTÉ ONE, 4x26’, March 2007
RTÉ seeks proposals for 4 26-minute programmes to be broadcast during the week of Seachtain na Gaeilge. RTÉ is keen to build on the success of its Seachtain na Gaeilge output over the past 2 years and to build a greater audience for this event. 

The RTÉ audience for Irish-language programming is a broad one. In the last census, 41% of people in Ireland claimed to speak Irish. Many are learners of Irish or people who would like to speak it but who do not get the opportunity to do so. These are the people we are targeting during Seachtain na Gaeilge. 

We wish to receive proposals for an attractive, entertaining, clearly-themed and above all, engaging series of 4 programmes that would bring an audience back night after night; a plot-based or event-based EFP series, for example, with potential for a climax on the Friday night of Seachtain na Gaeilge. Clear structure, humour, good pace, linguistic clarity and linguistic and visual inventiveness will be key to engaging and maintaining an audience made up mainly of learners of Irish for the duration of the series. 

We are specifically looking for a series which will “anchor” the events of that week, and be the focal point of the celebrations and of RTÉ’s promotion of the Irish language throughout all of its services during Seachtain na Gaeilge. 

No. of Episodes:
4 X 26’00” Irish-Language programmes 

Transmission:
To be broadcast in 4 slots, Sunday – Friday, at 19:30 during Seachtain na Gaeilge, March 2007.

Budget:
Up to €220,000

Entertainment and Music Programming
We are committed to bringing to viewers the best entertainment and music programmes possible, made by Irish programme makers, to the highest standards of excellence.  Whether it is the broad family viewing of a “Killinaskully” the targeted young audience of “Podge and Rodge” with Lucy Kennedy or the niche music audience of “Other Voices” or “Fleadh Ceoil”, we want to deliver high quality, high rating shows to a wide range of audiences.

We are responsible for commissioning entertainment and music programmes, which includes entertainment formats, comedy and sit-coms, panel shows, chat shows, quizzes and reality shows. We work across RTÉ ONE and TWO so there is scope for a really wide range of approaches and styles, from the progressive and niche to the broad mainstream.
Our priorities for 2007/2008 are to find anchor entertainment programmes for RTÉ ONE Sunday night, at 18:30 and 20:30, to identify the next generation of entertainers and shows for initial scheduling across our RTÉ ONE Summer weekend schedules, and to continue to re-invent the comedy entertainment genre across RTÉ TWO. 
Development is a priority and we are very eager to partner producers in exploring the potential of new formats, fresh takes on old genres, and in developing new on-air talent for ONE and TWO.  We have budget available to commission pilots and see this as a key part of the development of strong original entertainment programming for our schedules going forward. 
Entertainment Programming

RTÉ ONE, Sunday 20:30

Duration 25 mins.

Sunday evening at 20:30 is traditional family viewing time. This is a challenging slot in the schedules. The weekend is drawing to a close, competition is strong on other channels, parents want something they can watch and enjoy with their children before facing into the week ahead. There is a strong audience inheritance from Fair City, but holding on to that audience in a tight 25 minute slot represents a considerable challenge. 

Traditional offerings here has been programming to relax to, with series like ‘Where in the World’ and Glenroe. More recent series have included gentle comedy such as Killinaskully, ‘feel-good’ series such as ‘Dreams Come True’, and the recent participative quiz, Holiday HQ.

We want to broaden the style and range of programming for this slot while retaining the core family audience viewership. Have you ideas for a new kind of family entertainment show which could work here? Can you re-invent the quiz format? Can you find a new approach to talent searches or reality television, bearing in mind the family audience? Can you capitalise on new technology, tap into what entertains children and adults in Ireland 2006, and deliver us a strong, returnable anchor show for our Sunday night RTÉ ONE schedule? 
Proposals should be strong enough to be renewable. Suggestions for presenters should be included in submissions.  A mix of elements, of humour, competition, interactivity and tension can be potent ingredients in an exciting new or adapted format to create an appointment to view for all the family.

Transmission:
  

RTÉ ONE, Sunday 20:30

No. of Episodes/Duration:

10 x 25’

Budget:  



Up to a maximum of €80,000 per show

Entertainment Programming

RTÉ ONE, Summer, Friday 21:30
Duration 52 mins.

This is a slot in which there is great potential to develop an exciting show that breaks new ground in the summer schedule.  

The key words here are fresh, new, exciting, interactive and public engagement.  We are looking for big ideas that catch the imagination of the young audience.  Music may be an element in the mix but we are not looking for a music series as such.

For this scale of production in such a high profile slot, the programme should be strongly personality led and appeal to the widest possible audience.  Named talent should feature in the series and be included in the proposal.

A fresh and innovative approach to an entertainment show format will be welcomed.

Transmission:  
Summer months
Friday, 21:30, RTÉ ONE
No. of Episodes:
9 x 52’

Budget:  

Range €100,000 to €150,000 per programme
Entertainment Programming

RTÉ ONE, Sunday Evening 18:30
Duration 52 mins.

RTÉ Entertainment is seeking proposals for a new hour long family entertainment show for Sunday evening.  With recent successes like You’re a Star and Celebrity Jigs and Reels, we are looking for the next generation of shows that feel inclusive and warm but at the same time modern and bold, and which can sit happily alongside these proven successes.  The series should have an appeal for all the family and engage young and old alike in a format that becomes an appointment to view.  There could be an element of interactivity and the format can derive from a mix of genres, be it reality, game show, comedy or public participation.  We are looking for a fresh, innovative series that may be talent or presenter led, or perhaps real people are the stars.

This should be a renewable series.

Transmission: 

Sundays, 18:30 RTÉ ONE
No. of Episodes/Duration:
6 x 52
Budget:  


€100,000 to €130,000 per programme
Entertainment Programming

RTÉ TWO - Comedy and Entertainment

As the home of cutting edge comedy, nobody does it better than RTÉ TWO.

This year’s slate brought innovative approaches to their material from our top talent.  Des Bishop’s Joy in the Hood, brought viewers into communities not often seen on TV and allowed their own inspiring comedians give a voice to those communities.

Tommy Tiernan put his neck on the line in Tommy Tiernan Cracks America in a format that mixed fly on the wall documentary with Tommy’s stand up and its impact on US audiences.

Naked Camera and Anonymous both pushed the candid camera genre into edgier characters and more provocative stunts.

However, the new kids on the block are also the oldest kids on the block………..Podge and Rodge.  They gave the nation enough water cooler moments to cause a drought!

Is it worth considering an approach to taking existing talent, as was done in this case with Podge and Rodge, and redeveloping them in another context?   Is there other talent out there that can be similarly developed?  There is also the developing of what is essentially a talk show, into a new format.  Are there other formats that can be revisited and a new spin put on them?

There are opportunities on RTÉ TWO for producers to be bold and imaginative in their approach to slots.  The style of show we are looking at would be a scripted comedy format or a constructed reality format.  While many regulars are returning to RTÉ TWO, we have a range of slots available for new talent and new formats.  The available slots are primarily on Monday post 21:30, Tuesday post 21:30 and for short runs, only a half hour, on Thursday’s 22:30 slot.

Transmission:


TBC

No. of Episodes/Durations:

6 x 30’
Budget:



€45,000 
Entertainment Programming

RTÉ TWO - Theme Nights

The desire to continually surprise viewers and afford producers opportunities to deliver imaginative and unexpected programming to the schedule is reflected in the ongoing commissioning of Theme Nights for RTÉ TWO.  “Countdowns”, “Top 50’s”, “Best Of’s”, as voted by viewers and any other manner of hook from which to hang a mixed bag of TV goodies, are acceptable.  Imagination and entertainment are the main criteria.

Budget: 
€100,000 (approx.)

Lifestyle  and Daytime Programming
RTÉ’s Lifestyle brands have traditionally anchored the station in primetime, delivering consistently high shares across the week at 20:30.  We are commissioning more of them than ever and the challenge now is to keep re-inventing the genre to continually reflect the changing lives, aspirations and obsessions of our audience in an engaging and entertaining way.

In addition, we want to make more sophisticated and indeed more radical in-roads into other challenging areas of the schedule and so we are currently looking for intelligent, edgy and provocative content for post-watershed slots – programmes that demand the viewers full attention for 40 or 52 minutes.

We are also looking for formats which foreground entertainment over information and which will pack a punch at the weekends, particularly on Sundays both at 20:30 and 18:30, where we can offer an hour to hook and sustain a family audience.

Current Lifestyle Titles include:
No Frontiers, House Hunters, Off the Rails, Rip-Off Republic, Show Me the Money, ( RTÉ ONE), and  I’m An Adult Get Me Out of Here,  No Experience Required and How Low Can You Go ( RTÉ TWO).  New series currently in development and production:  The Great Escape, Its My Party, Designs for Life,  I Want A Garden,  Life Without Me and Community Challenge-all for RTÉ ONE.  

Lifestyle and Daytime Programming

RTÉ ONE - Mid-week, 20:30

RTÉ is looking for new lifestyle formats to re-fresh the schedule in this mainstream, mid-week pre-watershed slot.

We want clear ideas, well presented and well cast that will consistently deliver a share of over 30% mid-week. At 20:30 we must inform but more importantly we must engage and entertain our viewers.   We must deliver them subjects that reflect their pre-occupations, obsessions and anxieties – before they even know they have them!!

A key factor for success in this slot is the ability to tell the story well in 23 minutes and to leave the audience with something to think and talk about the following day.

Traditional subject areas like property & homes, personal development, food, travel work well here and while we are always interested in new approaches to these, we are particularly looking for new subjects and new experts to change our lives, our homes and our bad habits.  

Recent commissions include Life Without Me (a personal development format); Its My Party (in-house format where our experts help you throw the party of a lifetime) and I Want A Garden (where Diarmuid Gavin delivers you a design and you deliver him a garden).

However, no area should be considered out of bounds or off limits.  Some of our brands are definitely approaching the end of their natural life cycle and new approaches to areas like property, travel, interiors and health will be welcome.   

As well as positive stories of domestic transformation and fulfilled dreams, there is also room for nightmares and series, which chart the holiday, house extensions/renovations or life-coach from hell.

We want entertaining and informative television, delivered with flair and humour.   We also want simple, timely concepts that have the potential to deliver strong characters and stories.   

The importance of a strong presenter or expert cannot be over emphasised.

Current RTÉ ONE Lifestyle Commissions are: House Hunters, House Hunters in the Sun, No Frontiers, Show House, Show Me the Money, Desperate Houses, I Want A Garden, Life Without Me and How Long Will You Live

No of episodes: 

8 – 12

Duration:
     

24’
Transmission:
 
RTÉ ONE
Budget:


€40,000 – €50,000 

Lifestyle and Daytime Progamming

RTÉ ONE - Sundays, 20:30

RTÉ is looking to diversify its output on Sundays at 20:30.  This is traditionally an Entertainment slot, which has been occupied by Killinaskully and HQ.  However, Show Me The Money also worked very well here and proved that, with the right presenter, strong and engaging lifestyle programmes can also deliver on Sundays.

This is a slot where entertainment needs to drive the information and content. We are also open to exploring celebrity based factual formats for this slot.

Lifestyle programmes for Sunday will be essentially different from the mid-week 20:30 offerings so we aren’t looking to replicate anything we’ve done in the past.   This is not a purely adult slot and producers should be mindful of the fact that the audience for this slot is broad- based and diverse.

This slot offers producers the scope to develop a completely new and potentially returnable brand.  

Clear concepts, good titles are key but really strong presenter or key cast  talent is vital here.

Recent Factual Entertainment Programming in this slot:    

Show Me The Money; Brides of Franc (in production)

No of Episodes:

6 – 12

Duration:


24’
Transmission:

RTÉ ONE, Sundays 20:30

Budget:
 

To a maximum of €50,000 

Lifestyle and Daytime Progamming

Factual Entertainment - RTÉ ONE - Sundays, 18:30

RTÉ is also looking to explore new kinds of programming on Sundays at 18:30.   We want production companies to find strong formats that will appeal to a family audience.  They are likely to be location based and will be rooted in the Factual Entertainment genre.  We need formats that will appeal to the interests of adults and the mindsets of children.  This should be home-produced family viewing at its very best. 

The series is likely to represent a broad regional spread in participants and locations and could include competitive elements.   This is the slot where factual events are most likely to work and these programmes should certainly feel like events both in television terms and also in terms of their recording.  This is our opportunity to, quite literally, bring RTÉ to Town.

Episodes may be self-contained or could build to a grand finale. Each episode  must be sustainable over a 52 minute duration, with a strong narrative which unfolds across the hour, hooking in the audience with its drama and tension, climaxes and reveals.  Presenting or expert talent is again key and the presenter must work for a young audience.

Recent Commissions for this slot:    Community Challenge (TX October 06)

No of Episodes:

6 - 10

Duration:


52’
Transmission:

RTÉ ONE, Sundays 18:30

Budget:


To a maximum of €100,000 per episode.

Lifestyle and Daytime Programming

RTÉ ONE - Post Watershed, Factual Entertainment Series

RTÉ is looking for new post-watershed factual formats.    We are looking for story driven series which need 40 minutes to an hour to play out and which merit the kind of time and attention the viewer can devote to them at 21:30 on Mondays.

These stories can be based on national pre-occupations like property, careers, money and business or middle-class anxieties about quality of life and job satisfaction.   

Formatted series’ must be compelling and well cast, most will unfold over time and engage viewers in the emotional journey of the protagonists.    They may be driven by experts or may follow a really strong story.

Most importantly, formats proposed for this slot must justify longer durations and the post-watershed slot.  They must capture the imagination and demand attention.

They could be:

Constructed reality/events – which interrogate public services and social policy in an entertaining and imaginative way.

Themed stories – following individuals, families and businesses over time as they confront change or have it imposed on them.

Campaigning Television – ‘Fire In Your Belly Telly’ .  Can you replicate the success of Rip-Off Republic for us?  

Formatted narratives – are there narratives, journeys or stories that would really stretch contributors and entice a whole new generation of high profile presenters to the genre?

Recent commissions in this slot – The Great Escape (in production) and Rip Off Republic,  Designs for Life ( in development)

No of Episodes:    

3- 8

Duration:      

40’ – 52’
Transmission:

RTÉ ONE, Mondays and Fridays 

Budget:


To a maximum of €80,000 per 40’ episode




To a maximum of €110,000 per 52’ episode
Lifestyle and Daytime Programming
RTÉ TWO – 21:00 and 21:30 Mid-week

RTÉ TWO offers the opportunity to lead the way with new factual formats for the Wallpaper generation.

Programmes on TWO should be smart, brash, visually different and sometimes wicked. We are particularly interested in finding credible, charismatic faces for the channel. 

Our preference is for original formats and new subject areas. Series may be based on the old staples: travel, swapping dating or self-help but their execution will have to have a twist and the approach will have to be really fresh. 

This post watershed slot is an opportunity to be provocative, daring and explore conflict. Although there are no hard and fast rules about RTÉ TWO, these prime time programmes should actively represent the age group who predominantly watch this station, the 18 – 35 year olds. This age group should be the age range of participants on your programmes, and your presenter, if you have one, should also fall into this age bracket.

This is a really savvy audience, who recognise derivative television, who respects innovation and who can handle serious issues.  There is room for programmes on TWO which are distinctive and which bring us into corners of our society that can only be visited on TWO.  Remember though that while sex and dating are important they aren’t the only pre-occupations of twenty and thirty-somethings in Ireland today. 

We are also looking for formatted documentaries and docu-soaps.   The pre-requisite is that they should be targeted at a 18 - 35 year old audience and that they tap into and reflect the lives of that audience, warts and all.

Durations

We are looking for both hour and half-hour formats.   Both durations must be cost –effective but there will be a particular requirement on half-hour commissions to demonstrate an imaginative use of limited resources.   

As with commissions for RTÉ ONE, the key requirement for hour long formats on TWO is that they are compelling enough to sustain the longer duration.   These formats should not shy away from confronting taboos and must distinguish themselves in a very noisy and competitive schedule. 

Current Commissions:
I’m An Adult , Get Me Out of Here and No Experience Required, How Low Can You Go.

No of Eps: 

6 – 12

Durations:

25’ and 52’
Transmission:
RTÉ TWO, post-watershed

Budget:

To be negotiated
Young People’s Programming 
What’s it like for children growing up in this time of rapid cultural change and development? Through THE DEN and TTV RTÉ Young Peoples Programmes aims to enable children in Ireland explore their social environment and make some sense of the world in which they are living. Humour, anarchy, energy and strong narratives are all important elements in original programming which must evolve from within the world of the child or young adult. 

Young People’s Programming

Holiday Programming
With ‘Jam’, ‘The Memoriser’ and ‘Quizone’ THE DEN has established strong home production as a key part of its school holiday time schedule.

RTÉ is looking for proposals for further holiday time programming for THE DEN. These programmes may be suitable for mid-term broadcasting, or holiday time broadcasting such as Christmas / New Year or Easter. Ideas could include stripped shows, one big event or something in between. Live broadcast may be required or it may be pre-recorded. 
Programme series should connect with young people on holidays from school and should be designed for maximum impact. The talents of children and young people should feature in the series.  The series may build up to a resolution or grand final. Children are growing up with new media and therefore considerations of interactivity should be at the heart of any proposal.
The series will be able to draw on the on-screen support of THE DEN.  While the target audience for this series is 10-14 year olds, it should be capable of attracting a much broader audience.

Proposals for this series should include a format outline and draft running order. Presentation style and related talent should also be proposed.  Proposals must be cost effective and indicate imaginative use of resources.

No of Episodes:
5 or 10 or 15
Duration:

26’30”

Transmission:
Monday – Friday: mid –morning / late afternoon
Budget:

To be negotiated with an upper limit of €50,000 per 



programme
Young People’s Programming

Teen Tales
Being a teenager is a challenging and exciting time, a time of extremes. You live a lifetime in a minute, which means well over 1000 in one day.  RTÉ YPP wants to commission a series of inventive and humorous shorts offering an insight into daily life for teenagers. This series will use a point of view to explore all aspects of the world. This series should be driven by an individual character or group of characters.  This proposal is also suitable for animation. This series, 30 x 1’00”. will be scheduled as part of the teenage/young adult schedule in early evening. 
Proposals for this series should include a sample script and treatment. An indication of the material to be covered throughout the series should also be included, as should proposals for key talent.
No of Episodes:
30

Duration:

1’00”

Transmission:
Weekly, 7pm

Budget:

To a maximum of €200,000
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